NEW ONLINE SIGNATURE TECHNOLOGY OFFERED BY INSURANCEONLY CUTS NEW POLICY PROCESSING FROM WEEKS TO MINUTES
- New technology allows customers to digitally sign applications and complete forms immediately online –
- No need to mail forms and wait weeks for customers to return applications -
DENVER, CO – (March 13, 2006)  --  InsuranceOnly, Inc. (IO), a national leader and innovator in the direct response life insurance industry, has announced a strategic alliance with MARKETech, Inc., to include its new CursiveOnLine technology in IO’s Web-based LeadBossâ lead delivery and management system.  The announcement was made by Pat Wedeking, IO CEO, and Thomas Lane, CEO of MARKETech.
CursiveOnLine technology allows agents using LeadBoss to have their customers complete current carrier forms online and provide a digital signature that is completely legal and secure.  This new process alleviates printing, mailing, and often weeks of delay, and closes the sale at the point of greatest purchase impulse.  Agents no longer need weeks mailing forms back and forth, hoping customers will remain motivated and willing to complete and return pages of paper forms.  Imaging expense and time is also eliminated.
“This new online signature capability drastically reduces the time from contact to commission for our partner agents,” said Wedeking.  “Already we are having new applications for life insurance completed in 10 minutes or less.  Similar transactions would have required several weeks under the traditional process.”
IO’s service generates high-quality leads for new life insurance policies from customers requesting coverage through their proprietary Web sites such as www.InsuranceOnly.com, www.TermOnly.com and other related sites.  The leads are then made available to its member agencies through LeadBoss which facilitates and tracks the entire new business process including contact management, form completion, online signature and submission to carriers.  
”We are dealing with a new breed of customer in the life insurance industry who does not want to sit face-to-face in the kitchen with agents and be SOLD life insurance.  They want to find their own life insurance products and BUY them in the easiest, most efficient way possible,” said Lane.  “The life insurance direct response industry continues to garner market share and grow as a percentage of all new business generated each year.  Now, our online signature capability makes direct response marketing even more attractive and profitable for InsuranceOnly partner agencies.”
IO has also recently introduced an improved lead qualification process which significantly upgrades the quality of the new business leads generated through the company’s direct response marketing efforts.  The result is the availability of the highest quality new policy leads in the industry.
“In just the past few weeks we’ve taken our lead quality to a new level and drastically cut the time from initial customer contact to commission for our member agencies,” said Wedeking.  “We are a ‘one stop’ new business shop for larger agencies looking to boost their revenues through an effective and efficient direct response sales effort.
For more information about IO’s services and its new digital signature capability call Brad Howard at 866-INS-ONLY x108.  
About InsuranceOnly
Founded in Seattle, Washington in 1998, InsuranceOnly, Inc. provides leads, technology and agency support services for leading agencies who conduct direct response marketing in the life insurance industry. Now located in Denver, CO, InsuranceOnly generates thousands of targeted leads and application requests each week through its proprietary web sites such as www.InsuranceOnly.com  and www.TermOnly.com .   The company provides these leads to top producing direct response life insurance sellers with technology and other business support services designed to increase sales and processing efficiency.  
Information is also available at www.OnlyFinancial.com.
About MARKETech, Inc.
MARKETech, Inc. is a privately-held company headquartered in Gainesville, FL. Information is available at www.marketech.us. 
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